FRANCHISING YOUR BUSINESS

Join the disruption!

Franchising expert Brian Keen encourages entrepreneurs to
“Be a disrupter and join the new winners!” By Brian Keen
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St guessom weas - W hat s the topic that’s having the

w? It's my favourite, in fact

use it as a driving

force for growth, and disruption is the new ‘black’. It is not going
to go away.

Disruptive marketing is trending and I have found examples
across the spectrum inevitably impacting every business
very soon if not already. If you doubt this, look at the impact
worldwide that Irish minnow airline Ryanair had when
launching super cut-price airfares in 1991. They put the industry
in a spin and today they’re the biggest and most profitable airline
in Europe.

Business needs to respond super-quick and not get caught
out like the taxi industry with Uber or B&Bs and hotels with
AirBNB - and there are new ones launching every week!

But you don't have to be a biggie to launch new ideas—take
the classic disruptor Richard Branson, a student launching
Virgin with the scatty idea of his magazine followed by his
record shops. And look at him today!

So come on - how can you be a disruptor in your industry?
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